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Wow. I actually did it. After years of dreaming about having a published 

book to call my own, I finally completed the process. When I first began the process, I 

thought that compiling would be the difficult part but I was wrong. Through the help of 

advice from various sources and encouragements from friends and teachers, I made it 

through the first half of the self-publication process.  

One of the most difficult and time consuming parts of self-publishing is 

formatting the book. Author Derek Murphy suggests that every first time indie 

(independent author) hire a designer because if you try to format it yourself “you won’t 

do it justice… [and] it wont look professional” (Murphy 52). In addition to being a 

necessity for publishing completely independently, formatting is a skill that all authors 

should master. Being able to format can save the editor a considerable amount of hassle 

and when a manuscript is left unformatted is it “subconsciously showing a lack of 

respect for your craft and your editor” (Atwood). What manuscript formatting lacks in 

enjoyability, it pays for in duration and tediousness. One of the main reason why the 

process is so lengthy and irritating is because writing softwares (such as Scrivener, 

Microsoft Word, Pages and Google Docs) do not have the correct page sizes for a book. 

Most of these softwares automatically set the page to letter which is 8.5” by 11” which 
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would not work for a traditional 6 x 9 or 5 x 8 book. In order to properly format, the 

author must be able to change the page size to fit the selected trim size of the book. 

Often, the way the pages are set up need to be larger than the book itself because “a few 

millimetres are trimmed off each edge in the printing process” (Completely Novel). 

When formatting Wilting Daisies I had some trouble because the downloadable 

templates were only intended for Microsoft Word, which I do not have on my computer, 

and it is difficult to successfully manipulate the page sizes in Google Docs. In order to be 

able to format I had to teach myself how to use BookWright, a formating software 

owned by Blurb, and purchase the PDF of my manuscript. The second part of 

typesetting is making sure the book is visually appealing and consistent. From the cover 

to cover, font and font size are incredibly important. Having fonts that are inconsistent 

or unclear can render a book unappealing to the eye which may leave important and 

impactful words unread. The cover usually features words in large print with and 

interesting and eye catching font whereas the interior should use serif fonts 

because“serif typefaces are easier to read” (Completely Novel) for extended periods of 

time, unlike covers which are usually glanced at. I found that choosing a font and 

sticking with is was a journey because so many fonts look identical with the slightest 

difference. I am still not sure if all the fonts are exactly the same and I’ve already 

published it. Some decisions that I battled myself with were whether or not to have my 

cover font match my interior font. I also ping ponged between having the Julie Martinez 

quote in the same font as the poems. The reason why I had all the fonts look pretty 

similar is because I wanted the reader to get lost in the poetry and somewhat separate 
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myself and any other outside influences from the book so the reader could relate to the 

poems and be impacted by them. In order to create the sense of escape I had to make 

sure that everything matched up font wise and also length and width. Getting poems of 

various lengths to fit into the margins of the page, while respecting the bleeding in 

between pages, while making sure the poems didn’t look awkward near each other was 

incredibly challenging. There were moments where the poems weren’t fitting and I got 

so frustrated that I contemplated giving up, but I pushed through and after a week of 

struggling, finished. Despite all my difficulties- both technical and motivational- I 

realized that being able to format a book without help is a key element of the 

self-publishing process. Using an editor or designer is expensive and takes away some of 

the freedom that comes with being an independent author. A freelance editor and 

designer from fiverr.com will format and edit a book starting at fifty dollars (for 

premium) which doesn’t sound too expensive until the other costs begin to add up. 

Many editors and designers charge per word or per page so the lengthier the work, the 

more expensive the typesetting will be. If the author also plans on hiring a line editor for 

content or a proofreader then that’s another added cost. The author may already be up 

to two hundred dollars or so and still may have to pay for advertising and marketing a 

little down the road. 

After the formating process is complete, the rest of the first half of the 

self-publishing process is pretty stress free. Once the author has their manuscript 

complete and is ready to self-publish, they must first choose a distributor to do it with. 

Many indies and indie blogs have their own preferred networks for various reasons but 
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the two that are often brought up in conversation are Createspace and Lightning Source. 

Before choosing which distributor I would use, I researched the pros and cons of each 

distribution company and compared the costs to see which one would work best for my 

book and for my budget. Author Ben Galley decided to use Lightning Source because it 

has the “widest reach of any company” (Galley) and he wanted his book in many 

bookstores. Some of Galley’s complaints were that Lightning Source’s revision fees were 

incredibly expensive so when he found an error on his cover, he was charged a hefty 

price to fix it. His second issue was that unlike Createspace, Lightning Source is  

“more about availability than advertising” (Galley) which somewhat counters the large 

distribution. Giacomo Giammatteo of selfpublishingadvice.org says it best, 

“each person has to look at their own situation and determine what strategy suits them 

best” (Giammatteo). He also points one of the largest drawbacks to buying with 

Createspace, the little amount of profit that a bookstore would receive from stocking 

your book would turn them away from “even consider[ing] stocking the book” 

(Giammatteo). After going back and forth for a while trying to decide which distribution 

company is the best, I realized that reading all the articles written about them would not 

be able to give me that answer because with self-publishing, it isn’t about which 

company or method or ideology is the best. It’s about which is the best for the author. 

Even though Lightning Source and Ingram Spark are rumoured to have the best 

methods of getting books onto bookshelves, they do not have the best price for me. At 

the end of the day, I had to make a sacrifice to stay on budget. In order to sell copies of 

my book, I have to buy copies myself to sell in person. If I had chosen Lightning Source, 
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Ingram Spark or Lulu, I would not have been able to afford buying the amount of books 

I’d like to sell in person. At the end of the day, my main goal is getting my words out to 

people who I think would love to read them and Createspace gave me that. Createspace 

worked out perfectly for me because it’s easy to use and inexpensive. The book came out 

looking about as good as I expected it to (with my only mistake being using white paper 

as opposed to cream) and it’s available to purchase on Amazon. Some authors have 

complained that it is easy to lose money on Createspace because less royalties are 

earned when the book is purchased from other sellers outside of Amazon but I do not 

plan on receiving many orders from anything besides Amazon. I also decided to give up 

on bookstores for Wilting Daisies because it’s my first book and it’s difficult in general 

for indies to get onto shelves. After fighting through the formatting process, I was glad 

that Createspace made it so simple to actually publish.  

Now that the first part of the self-publication process is over, a long, windy road 

lies before me. Marketing. Many of the books and articles that I have read have given 

suggestions on how to market but the end message was all the same, marketing can be 

hit or miss. You either do it right and sell some books or you do it wrong and your books 

collect dust. As the ebook market grows exponentially, the advice for print writers can 

be hard to come by. One of the most difficult areas to conquer is social media. There are 

so many platforms and it is so difficult to be noticed in the sea of users but one author 

suggests to “be everywhere that matters” (ammarketingexpert.com) and ignore what 

doesn’t. Which essentially means to ignore the dead social media sites and represent 

yourself and your platform as best you can on the ones that do. In addition to social 
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media, an author’s website or blog is the “most critical tool for book promotion and 

long-term platform development” (Friedman). It is the place where the author can 

connect with his/her readers by writing posts and articles about things the/she cares 

about and keeping the readers updated on things related to their books, book signings 

and book tours. Derek Murphy, a highly successful indie author with a huge 

self-publishing advice and information platform, suggests starting with a free 

Wordpress site and paying for features such as a domain name and other premium 

features. The next most important form of marketing is an email list connected to the 

author’s website. The mailing list is an active way of pulling your readers to your site 

and to your newest works. I am currently in the pre-marketing state of my 

self-publishing process and am currently planning on how I am going to market. My 

current plan will use paid advertisements on Facebook and Instagram because they are 

inexpensive and I believe that it’s the best way to get people to know about my book. I 

also have a group of friends who will be posting about my book on their social media 

accounts to increase people’s awareness. At school I will have posters and flyers 

advertising my book release party. Some people will have t-shirts and I will use the 

button maker to make pins to hand out to everyone. In order to draw people to the book 

release party I will advertise that there will be a book signing and performances of 

poetry and rap by FRCS students.  

In conclusion, the first half of the self-publication process was quite rough. There 

were many ups and downs but nothing felt better than seeing the look on people’s faces 

when they held my book. Nothing is more exciting than hearing which poems people 
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liked and which touched their hearts the most. The marketing is going to be difficult and 

there may be some points of exasperation and disappointment, but Marina said to me “I 

showed my mom “I Won’t Join Your Revolution” and she teared up” and that right there 

makes all the difficulties worth it.  
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